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Teaching English in Rural Area and Mother Tongue Influence On English 

 
Prof. Umesh Vithalrao Kadu 

Shivaji Arts And Commerce College, Amaravti 
 
 
Abstract:  

 English is considered as a global language. The knowledge of English is a demand of time. In the modern world 

of globalization, English is a linking language. It is very useful and helpful in every walk of life. It is very important for 

acquiring jobs and developing the personality. English has the status of an international language as it is spoken and 

understood by a vast majority of people in the world. Knowledge of English is essential for establishing intellectual, 

cultural, economic, commercial and political relations with the rest of the world and therefore serves as a major link 

language. In today's world of globalization, study of English is very essential as it is a window to the world. 

 
Introduction :- 

There is irony in the situation that English has been 

a part of our education system for more than a 
century, yet it is beyond the reach of most of our 
young people of rural area. There are many problems 
while teaching English. The main aim of the article is 
to show the illusion of English language learning. 
This article clearly declares the fact that English can 
be learnt comfortably even by the people who were 
born and bred up in adverse conditions. "Language 
must be taught as a means of communication rather 
than as a mere study of literature.  By the time the 
student passes class XII, he should really have 
acquired the facility to express himself clearly and 
concisely in English and in a regional language as 
well as comprehend without difficulty books and 
journals published in English in the disciplines of 
interest to him.  This unfortunately is not the case 
today and it is essential to have a fresh look into the 
manner in which languages are taught at various 
levels". Language learning and teaching should be a 
pleasurable experience.  No doubt, very often 
teachers face certain difficulties while teaching 
language to the students.  Some of the reasons which 
create these difficulties are 1. Lack of Motivation or 
a mental lethargy. 2. Lack of true appetite. 3. 
Absense of a spirit of appreciation or enquiry. 4. 
Unsuitable and uninteresting texts. 5. Lack of 
competency and inadequate vocabulary. 6. 
Unavailability of resources. However, these are not 
reasons enough or arguments to suggest that an 
Indian student need not study English language. The 
truth is that the knowledge of factual English is of 
prime need. 
 Most of the students complete their 
schooling in their mother tongue or any regional 
language of their area. Though they have scored well 
in the examination in core subjects, they remain very 
poor at English still. The students have an unknown 
fear and fever over English all these years. Now let 

us examine some of the various factors which leave 
English as a hard and tough subject for rural students 
today. The most important factor in the socio-cultural 
and financial background of the family. As most of 
the parents are illiteral, they cannot directly take part 
in the daily routine of their children thought they 
aspire of their children's bright future. Hence, the 
student's performance lacks parental supervision and 
guidance which is necessary at this juncture of their 
education. The illiterate parents neither realize what 
their children pursuing nor do they afford time to 
consult the teacher about the progression in studies 
of their children. Every minute during the day time is 
valuable for them as they have to struggle in earning 
their livelihood. Sometimes the boy or girl is also 
sent for the work on wages at the special time of the 
year which affects their education very clearly. On 
the other hand, it has been observed that the 
performances in English of the students whose 
parents are literate and employees and belong to 
higher middle class is better than that of the students 
whose parents are illiterate and belong to lower 
middle class. The probable reason perhaps is that the 
literate parents meet the teacher and acquire about 
their children's progress and they can guide their 
children if necessary. In this way, the socio-cultural 
and financial background factor is responsible for 
rural students in remaining poor in English. For the 
rural students, English is tough and hard to study and 
understand despite the fact that English is the easiest 
language in the wand to learn. 
 The second major problem is the inefficiency 
of the teachers. Most of the students from the rural 
background are having either Marathi or Hindi as 
their medium of instruction. The methodology of 
English language teaching in these schools is 
bilingual or translation method. The teachers simply 
translate everything into their mother tongue and 
explain them on the name of bilingual or translation 
method. Though this method offers them sound 
knowledge in the content, it prevents them in 
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acquiring communication abilities in English when 
they go to the university level. The teacher here plays 
more as a translator than a genuine English teacher. 
Definitely, these poor teachers make English as a 
nightmare to students and they instigate students to 
habituate by heart method which deprives students 
the communication abilities in English. Thus English 
appeared or is rather made as a dreadful demon for a 
long years in rural areas. 

Another probable reason is the model of the 
English examination papers. It has been designed in 
a manner that it helps students to have an authority 
over English language; rather it makes the students 
take it for granted. The examinations are content 
based on memorization where the students are 
supposed to reproduce what they have recited. Thus, 
students are forced to adopt by-heart method. Their 
memory helps them to work more than their 
creativity and intelligence. 
 The other factor which affects English 
language in the educational system itself. There are 
primarily four skills involved in English language 
learning i.e. listening, speaking, Reading and Writing 
(LSRW). The students of rural area have been 
tutored and trained well enough in reading and 
writing for a long time. But listening and speaking 
skills which play a greater role in communication 
have been neglected and ignored. Thus, our 
educational system lacks an important dimension. It 
enables the students to concentrate on reading and 
writing only. The final examination does also test 
them mainly on how good their memory is. The 
examinations are not language oriented. Thus, the 
students are deprived of speaking abilities became 
they have not been properly guided in listening 
skills. This may be the proper reason why they are 
not been able to speak and learn English in a proper 
manner.  

Today teaching English language is highly 
skilled job. With the progressive advancement of 
technology traditional classrooms have been 
supplemented by the blessing of educational 
technology. Televised lecturer, audio tapes, 
computers, programmed text and language 
laboratories are the needs of students. 
  “We must at present do our best-to form a 
class of persons, Indian in blood and colour, but 
English in taste, in opinions in morals and in 
intellect.1”  
 The students should be taught English as a 
compulsory language. Language is a vehicle of our 
thought – a means of self expression and 
communication. A child learns to used his mother 
tongue to express his fears, demands, emotions etc. 
Second language learning means learning another 
language after having acquired the basics of the first 

language mostly mother tongue i.e. native language. 
English is taught and learnt as an important second 
language in India as a part of the curriculum.  
 “Second language speakers of English today 
out number the first language speakers three to 
one.2”  
Influence Of Mother Tongue (Mt) On English  

What is mother tongue influence ? Thinking 
in our mother tongue and just translating it in English 
directly is called Mother tongue influence (MTI). 
Although English is supposed to be taught through 
the medium of English, this may not be practicable 
always. Very often even a good teacher may resort to 
the use of M.T. while teaching English. The reasons 
for this could vary from the teacher's lack of fluency 
or poor command of English to the student's poor 
attainment of English. Translations into M.T. 
constitute a large part of the procedure involved in 
teaching English.  Many are of the opinion that the 
sole aim and purpose of teaching and learning 
English being comprehensibility, the translation 
method can safely be adopted. English being the 
target language (T.L.) it is necessary and effective to 
expose the learner to the target language experience 
as much as possible.  The truth is that the learner is 
exposed to his M.T. for most of the time and for a 
very short span of English.  M.T.I deprives the 
learner of the much needed exposure to T.L. and may 
actually accentuate interlingual interference. The 
practice of teaching English through the M.T. is not a 
new concept in English.  This teaching through 
translation has been supported by some; and at the 
same time criticised by others too.  Among the 
supporters are Henry Sweet, Dodson, C.V. Taylor, 
Harold Palmer etc. Henry Sweet says : "When we 
begin to learn a new language, we cannot help 
thinking in our own language"  2.  It is a natural 
process proceeding from the known to the unknown. 
A sufficient grounding in the fundamentals of the 
new language can be provided through the M.T. 
Pickelt finds the translation method useful as it helps 
in being a testing technique, and it also tests more 
abilities than one. However, very often linguists 
opine and argue that words translated from one 
language to another do not possess synonymous 
meanings.  Similarly certain concepts and terms 
cannot be translated in exact terms.  Words possess 
different shades and nuances of meaning which 
cannot be thoroughly conveyed through the M.T. To 
use or not to use the M.T. in the teaching of English 
is a question rather complex. There are pros and 
cons. M.T. be used in a class room at the procedural 
stages, for example while  

 

 Explaining and sorting out an activity which 
is clearly not working.  
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 Setting up pairs or groups in a class room for 
a particular activity. 

 Checking comprehensibility.  
 for translation.  
 When suitable equivalent of English words 

not found.  
 

 Many teachers use synonyms and antonyms 
in order to avoid the use of M.T. sometimes they are 
at their wits end finding such terms and the situation 
is in explicable, just goes beyond control. Teaching 
should not be done in a mechanical and monotonous 
manner. Creativity in the classroom is very 
important. Teachers must be creative and innovative 
in bringing about a live atmosphere in the classroom.  
Actually using M.T. is not a sin. The students can 
also be encouraged to use a bi-lingual dictionary, but 
only for jargons and expressions not otherwise 
found. The fact that the benefits of using the M.T. 
while teaching English are many cannot be denied.  

 It enhances the students self learning ability 
and confidence. 

 It stimulates a higher order of thinking. 
 It re-kindles the student's interest and 

motivation in learning.  
 Promotes active participation on the part of 

the students.  
 Improves student-teacher relationship.  

 

 The students should be left to use English at 
their free will and as per their own convenience. 
They will begin to find their own way of expressing 
and communicating in addition. A fair number of 
addition has already been made to suit the common 
man rather than for the need of the scholars. When a 
child begins to use language freely, and without 
concern for rigid rules, we can be rest assured that he 
will not only learn but also contribute to it. English is 
an evolving language where new words keep getting 
added to it virtually on a daily basis. A lot of French, 
Spanish, Chinese, Japanese and Indian words are 
being added to English on a regular basis. No one 
can claim to have mastered the English language. All 
are learner, the only difference being we are all 
placed at different levels of learning.  
 

It should be noted that M.T. does not stand 
as a hurdle in developing one's accent or 
pronunciation. Aggressive efforts have to be made. 
'Getting rid' is not the only option, on the other hand 
improving and improvising is the need of the hour. 
With deliberate hard work there is virtually nothing 
that cannot achieve. What's important is to stay 
positive, setting a goal to be worked upon within a 
certain time frame. There are a few things to be done 
when it comes to learning English. 

 Acknowledge the problems. It takes a lot of 
courage and determination to overcome the 
problem.  

 Rectify yourself whenever you go wrong and 
help others correct you  

 Practise. Every learner can achieve a good 
level of proficiency through practice.  

 Immerse yourself in the language. v Slowly, 
but steadily begin thinking in Engish. 
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ABSTRACT: 
Wole Soyinka is a Nigerian Playwright, Poet and Essayist. He was awarded the 1980 Nobel 

Prize in iterature, the first African to be honored in that category. A deep chasm divided the 

African life and the materialistic modern life, which the Africans have assimilated. In Wole 

Soyinka's, The Lion and the Jewel' Baroka the lion fights with modern Lakunle over the right to 

marry Sidi. The conflict between modernity and tradition has been clearly delineated through the 

European tongue. It presents the conflict between Baroka the lion and Lakunle, the school master 

The most prominent theme of this story is the rapid modernization of Africa, coupled with the 

rapid evangelistic of the population. Modernity is always for the reformation of the world oddities 

and misconceptions. Lakunle is portrayed as the civilized antithesis of Baroka and unilaterally 

attempts to modernize the community and change its social conventions for no reason other than 

the fact that he can. There is a clear cut clash between tradition and modernity. Lakunle, the 

village schoolmaster stands for modernity, westernization, newness and progress. Sidi stands for 

tradition and heauty and Baroka stands for power, strength, tradition and cunningness. It 

presents the conflict between Baroka the lion and Lakunle, the school master. 

KEYWORDS: Nigerian Playwright, Poet and Essayist. 

INTRODUCTION: 

Wole Soyinka is a Nigerian Playwright, Poet and Essayist. He was awarded the 1986 

Nobel Prize in literature, the first African to be honored in that category. African literature has 

drawn much attention from different parts of the world. The African societies were in deep 

identity crisis. A deep chasm divided the African life and the materialistic modern life, which 

the Africans have assimilated. 

In Wole Soyinka's, "The Lion and the Jewel, Baroka the lion fights with modern Lakunle 

over the right to marry Sidi. The conflict between modernity and tradition has been clearly 

delineated through the European tongue Lakunle is portrayed as the civilized antithesis of 
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Baroka and unilaterally attempts to modernize the community and change its social 

conventions for no reason other than the fact that he can. There is a clear cut clash between 

tradition and modernity. Lakunle, the village schoolmaster stands for modernity, 

westernization, newness and progress. Sidi stands for tradition and beauty and Baroka stands 
for power, strength, tradition and cunningness. It presents the conflict between Baroka the lion 

and Lakunle, the village school master. 

The most prominent theme of this story is the rapid modernization of Africa, coupled 

with the rapid evangelisation of the population. This has driven a wedge between the 

traditionalistic who seek to nullify the changes done in the name of progress due to vested 

interests or simply not liking the result of progress, and the modernists who want to seek the 

last of outdated traditional beliefs at all cost. 

The lion and the Jewel develop a meaning almost classical in its validity with the 

Uxtaposition of two set of values creating vital domestic conflicts. Soyinka's preoccupations 

has always been with symbols signifying more than what the surface provides the Lion and the 

Jewel has the genuine flavor of African village life at the precise stage at which the concept of 

progress begins to undergo a radical change. 

Lakunle is dressed in an old style English suit, threadbare but not ragged, cleaned but 
not ironed, obviously a size or too small. His tie is done in a very small knot, disappearing 
beneath a shinny black waist coat. He wears three inch bottom trousers, and blanco-white 

tennis shoes. This shows the influence of westernization among the Africans who are growing 
up. Comparatively Sidi an unlettered village nymph is dressed in a traditional village dress. 
Around her is wrapped the familiar broad cloth which is folded just above her breast leaving 
the shoulders bare. She feels all the more amused when Lakunle dodges the issue in the name 

of modernism. He would like her to become fashionable in dress, and not in a way she carries 
herself. The village people like Sidi, don't want to change themselves and also it is too much to 
expect of men women to understand the significance of great truth. The play shows that he is 

as much modernized as it is possible for a Nigerian to be. When Lakunle explains to her the 
scientific truth that women has lighter brain than men, and that they are considered to be the 
weaker sex, she explodes 

The weaker sex is it? lt is a weaker bread who bounds the yam or bends all day to plant the 
millet witha child strapped on her back? 

Lakunle's words show a modern man's thinking ofa modern woman. Baroka had the 
same thinking about women, but he doesn't explain this is his voice and his action catches this 
very easily to gain victory against Sidiku and Sidi. 

Modernity is always for the reformation of the world oddities and misconceptions. Sidi 
is the peak point for the conflict of tradition and modernity. She mostly wants to stick on to 
tradjtion for some time and something. She wants to change her mind, she is however serious when he mentions marriage and is willing, provided he honors the costume of paying bride 
price. She feels all the more amused when he dodges the issue in the name of modernism. 
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Sidi does not understand what other possible reasons a man could have for seeking a 

wife. He fails to grasp how modernism holds even child bearing as a matter of contempt on the 

part of a wife. He wants to give equal status to the women as it is done in the western world. He 

begins to have romance in a civilized way and wishes Sidi to become a modern wite and 

explains 
When we are wed, you shall not walk or sit tethered, as it were, to my direct heels together 

we shall sit at table, not on floor, like civilized beings. 

Lakunle dreams the image of an ideal modern married couple- 
Iwant to walk beside you in the streets side by side and arm in arm, just like the lagos 

ouple. I have seen high-heeled shoes for the lady, red paint on her lips, and her hair is stretched 

Iike a magazine photo. 
This passage implies contempt for the shallow brain which defines modernism in terms 

of what is breakable. He speaks enthusiastically of the dignity of womanhood, of the equality 

between husband and wife and of the sacredness of monogamy. He is torch bearer of 

modernity in his community. 
Next Baroka, the deep-rooted representative of tradition, is the other side of the play. 

He strongly wields any external force that comes forth to project his traditional bound 

characteristics all through the play. Baroka the cunning old fox is quit convincing throughout in 

his stealthy warfare against modernism, and in the firm but sly methods adopted to perpetuate 

polygamy. The play suggests that Baroka is foxlike rather than a fox by all means undera well 

contrived veil of a lion's hide. Baroka has many nicknames and titles which throw light on his 

character. He is a lion, a fox of the undergrowth, the panther of trees and living God among 

men. He has the strength and courage of the lion and also the cunningness of the fox. He 

opposes the introductions of modern ideas and preserves them by his traditional privileges 

and tyrannical powers. 
When Sidi earns fame through the magazine photography, he gets jealous of her and 

contrives to have Sidi and add her to his harem. This shows that he is mean by nature for he 

cannot stomach anyone touching the boundaries of fame. 

Sidi with a bent to ridicule abuses and teases Baroka and comes to him at the end of the 

play. In one of her attempts to humble him she says that Lakunle speaks and admires her just 

the same as Baroka seems to be shaming before her. This may be the hint of her interest in 

Lakunle in her heart of heart. Baroka becomes restless and scorns at repeated re-entries of 

modernity through Lakunle's exposition and the study becomes regular evolutionary growth of 

his own person. 
Lakunle tries his best to be the prophet of his own conceptions. Though there seems not 

to any perspicuous triumph by his consolidated efforts he has stood strongly to his promises. 

All through the play he aspires that Sidi should be his spouse with the flavor of modernity with 

which she herself is in love. 

Sidi is infatuated towards the photographs of her image on the stamps, which is a 

symbol of modernity. She has an everlonging heart to get all that she aspires. She opts for 
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Baroka and Lakunle empathizes with Sldi and wants to welcome her with wide spread arms. 

Baroka is not an admirable figure in this play for he always cajoles everyone at his disposal 

whatever the victory he gets. It has become only through the backdrop of modernity. 
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 The poetry of Emily Dickinson has intrigued and enthralled generations ever since her death in 1886. She 

lived in Amherst, Massachusetts, in a successful family with strong community ties, but leading a mainly reclusive 

and introverted existence, exploring her own world of emotions and feelings, through her poetry. The poems of 

Dickinson cover a wide range of topics but she cannot be put into anyone genre. Emily Dickinson is a brilliant 

extraordinary writer. She talks about mortality and death within her life and on paper in her works. Although she 

lived a seemingly secluded life, Emily Dickinson's many encounters with death influenced many of her poems and 

letters. Perhaps one of the most ground breaking and inventive poets in American history, Dickinson has become 

as well known for her bizarre and eccentric life as for her incredible poems and letters. Her poems highlight the 

many moments in a 19th century New England woman's life, including the deaths of some of her most beloved 

friends and family, most of which occurred in a short period of time. 

 Throughout her poetry there is a recurring theme of death and immortality. The feeling of death is further 

separated into two major categories including the curiosity of Dickinson held of the process of dying and the 

feelings accompanied with it and the reaction to the death of a loved one. Two of her many poems on the theme of 

death include ‘Because I Could Not Stop For Death’ and ‘After Great Pain a Formal Feeling Comes’. In the poem, 
‘Because I Could Not Stop For Death’ she explains what it is to go through the actual process of dying. The 

speaker has no fear as she rides in the carriage of death (Engle). According to M.N. Shaw, death is seen as a three-

step process in this poem through the images of the “School,” “Gazing Grain,” and “Setting Sun.” Shaw believes that 
the school children “in the Ring” are representative of competition among professionals that occur during one’s 
career. Shaw also believes that the speaker views life with gusto and through great control. The break between 

stanzas three and four is important. The “reversal” or “uncertainty” in stanza four (“Or rather-He passes us”) has 
been thought to refer to the sun, implying that the sun has set on the dead speaker. “He” could also be referring to 
Death and the speaker’s fight with Death. The speaker leaves the carriage of Death shivering aligned with the 
previous cycle of life. This is when the previous cycle of life takes on eternity. As the speaker stands in the school 

yard with the children and refers to the “Grazing Grain” and the “Setting Sun,” she is attempting to find her place in 
the universe and aware of the fact that when she dies a part of her will continue to live (Shaw).  

 In After great pain, a formal feeling comes —The speaker notes that following great pain, “a formal 
feeling” often sets in, during which the “Nerves” are solemn and “ceremonious, like Tombs.” The heart questions 
whether it ever really endured such pain and whether it was really so recent (“The stiff Heart questions was it He, 
that bore, / And Yesterday, or Centuries before?”). The feet continue to plod mechanically, with a wooden way, 
and the heart feels a stone-like contentment. This, the speaker says, is “the Hour of Lead,” and if the person 
experiencing it survives this Hour, he or she will remember it in the same way that “Freezing persons” remember 
the snow: “First—Chill—then Stupor—then the letting go—.” 
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 Perhaps Emily Dickinson’s greatest achievement as a poet is the record she left of her own inwardness; 

because of her extraordinary powers of self-observation and her extraordinary willingness to map her own feelings 

as accurately and honestly as she could, Dickinson has bequeathed us a multitude of hard, intense, and subtle 

poems, detailing complicated feelings rarely described by other poets. And yet, encountering these feelings in the 

compression chamber of a Dickinson poem, one recognizes them instantly. “After great pain, a formal feeling 

comes” describes the fragile emotional equilibrium that settles heavily over a survivor of recent trauma or 
profound grief. 

 Dickinson’s descriptive words lend a funereal feel to the poem: The emotion following pain is “formal,” 
one’s nerves feel like “Tombs,” one’s heart is stiff and disbelieving. The feet’s “Wooden way” evokes a wooden 
casket, and the final “like a stone” recalls a headstone. The speaker emphasizes the fragile state of a person 
experiencing the “formal feeling” by never referring to such people as whole human beings, detailing their bodies 

in objectified fragments (“The stiff Heart,” “The Feet, mechanical,” etc.). 

 "Emily Dickinson's Poems about death grew out of her reactions to the tragic events in her personal life." In 

three of her poems, her style of writing reflects her way of life. 'I heard a Fly buzz when I died', 'My life closed twice 

before its close' and 'I felt a Funeral in my brain' all reflect on Dickinson's feelings and emotions towards death. In 'I 

felt a funeral in my Brain', Dickinson describes her own funeral in perfect detail. As if she is an observer of the 

service. As shown in the title of the poem, Dickinson seems to be feeling all of these emotions in her brain or so she 

states. And when they all were seated, A Service, like a Drum--kept beating-- beating- till I thought My Mind was 

going Numb -- 

 In another one of Dickinson’s poems, ‘The Bustle in a House’ describes life after death, and what happens to 
love. In the poem Dickinson describes how the heart is swept up by love and love is put away and not used again 

until eternity. Funk and Wagnall’s dictionary describes eternity as The endless time following death. Dickinson is 
trying to imply that love should be put away until you see that certain loved one again after death or a state of 

eternity. In the poem Dickinson states, The Sweeping up the Hear,t And putting Love away, We shall not want to use 

again, Until Eternity --. This signifies love after death. One feels that the meaning of pain doesn’t exist to Dickinson. 

In other words, pain has an element of blank or no meaning at all. Her focus on the structure of her poems avoids any 

experience or sensation of pain. She deals with death in a very calmly matter. At times, some of her poems make us 

wonder about her mental stability, but others make perfect sense in some weird sort of psychotic form. Overall,  

Dickinson is just trying to portray all of the hardships that she is going through in her life.  

 While recognizing that many poets have made death central in much of their poetry, Thomas H. Johnson 

argues that “Emily Dickinson did so in hers to an unusual degree” (203). Death is a prevalent theme in Emily 
Dickinson’s poetry. Her death poems are scattered through the two volumes which contain her poetic works. It has 

been said that at least a quarter of all her works deal chiefly with this theme (Henry W, 94). Critics of Emily 

Dickinson have observed the prominence of the theme of death in her poetry. George Frisbie Whicher, for 

example, states that Dickinson “recurred to it more frequently than to any other” (298). Richard Chase declares 

that” in the large majority of Emily Dickinson’s poems, from the least impressive to the most, there are intimations 
of Death” (230). According to Charles R. Anderson, death and immortality were “the two profoundest themes that 
challenged her poetic powers” (284). A thorough analysis of Dickinson’s poetry dealing with death reveals that 
there are four major categories: poems dealing with death and immortality, poems dealing with the physical 

aspects of death, poems that personify death, and elegiac poems. Dickinson was preoccupied with the theme of 

death throughout her life. As her niece Martha Dickinson Bianchi noted, Emily Dickinson was “eternally 
preoccupied with death” (83). Her letters also contain many references to death, confirming the fact that her 

preoccupation with the theme of death was lifelong. In a letter to T. W. Higginson dated 1863, she referred to her 

early awareness of death: “Perhaps Death gave me awe for friends striking sharp and early, for I held them since in 
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a brittle love, of more alarm, than peace” (423). Her attachment to death continued all over her life. One month 
before her death she wrote” There is no Trumpet like the Tomb” (Johnson 904). This preoccupation with death 

may be attributed to her involvement with religious and spiritual values such as God, Time, Resurrection, 

Immortality, Infinity, etc. Emily Dickinson’s treatment of the theme of death in her poetry may be regarded as one 
of her outstanding contributions to American literature. She wrote more than five hundred poems on the subject of 

death. These poems offer a sincere attempt to understand the true nature of death. Death in these poems takes 

various contradictory images and personalities such as a coachman, a cunning courtier, a king, a democrat, a lover, 

a murderer, a wild beast, a frost, a brutal killer, etc. 

 In a nutshell, death has its own claims on Emily Dickinson. Wendy Martin believes that, “Death was the 
problem for Dickinson, a riddle she could never solve, but which she always explored” (5). Death that Dickinson 
almost faced everyday is a central problem of her life; she saw it all around herself in her family, friends, love, life 

and convictions. The theme of death in the poetry of Dickinson has attracted a large critical attention. Death is not 

only one of her most frequent themes, but also one that preoccupies her lifelong attention. Over all Dickinson's 

works can be seen as a study into the thoughts and emotions of people, especially in her exploration death. From 

its inevitable coming to its eternal existence, Dickinson explains her feelings and thoughts toward death in the full, 

"circumference" of its' philosophy. As she edged towards the end of her life, Dickinson gave the world new poetic 

perspectives into the human mind and its dealing and avoidance of death (Whicher 30). 
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Invention of mobile handsets that closely resembles today’s mobile phone credited to martin 
cooper, employer and researcher of Motorola. Marketing vital role playing for selling of 

mobile handsets to consumers. Consumer know everything about mobile handsets because 

of marketing like that about its price, quality, brand name, durability, features, offers, 

discount, which has influenced on buying behavior. wholesaler and retailer giving 

advertisement in print media as well as electronic media for publicity of their mobile 

handsets. Descriptive research studies are chosen for research. The population from which 

was collecting data large and hence, random sampling method was chosen for research 

study.127 sample was collected from consumers. Who are purchased mobile handsets on 

the place of market. After data collection the raw data are tabulated from various tools such 

as percentage and calculation. In the study it is found that most of the consumers influenced 

by reduction in price, then brand name and features also influenced on buying behavior. 

Among various medium of advertisement, electronic media is mostly influenced on buying 

behavior. 
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1. Introduction 

Mobile handset also known as cellular phone, cell phone, 

and mobile phone. The first mobile telephone call made from a 

car occurred in St. Louis, Missouri, U.S.A on June 17/06/1946 

using bell systems mobile telephone service. Invention of 

mobile handset that closely resembles today’s mobile phone 
credited to martin cooper, employer and researcher of 

Motorola. He initially developed cellular phone named Motorola 

in 1973. Today mobile phone supports a variety of other 

services such as MMS, E-mail, Internet access, Bluetooth, 

business application, videogames, which is motivated to 

consumers. Marketing vital role playing for selling mobile 

handset. Wholesaler and retailer adopted marketing activities 

for selling of mobile handset. Consumers know everything 

about mobile handset because of marketing like that about its 

price, quality, brand name, durability, benefit ,features, offers, 

discount, which has influenced on buying behavior of 

consumers. Wholesaler and retailer giving advertisement in 

print media such like as in banner, flex, pamphlet as well as 

electronic media for publicity of their mobile handsets, thereby 

consumer fascinated towards mobile handsets and it has 

influenced on buying behavior. all above thing are involved in 

mobile handset as a point of view of consumers, which is 

shown at time of advertising and sales promotion, then 

consumers take a decision for purchasing of mobile handset. 

 

2. Review of Literature 

Mesay Sate, (2013) Factor affecting consumer buying 

behavior of mobile phone devices: The researcher studies 

about mobile phone penetration in Ethiopia is very low when 

compared to the other African countries. Consumers of mobile 

phone found through the world greatly influenced by those 

different factors affecting mobile phones purchasing decision. 

These studies indicated the range of items as determinant 

factor influencing purchasing decision. These factor include 

price, features, quality brand, durability. 

Dr. SathyaSwaroopDebashish& Dr. NabaghanMallick, 

(2015)Consumer buying behavior towards mobile phone 

handsets-A study in Odisha: In the study researcher indicates 

that there is no significant difference of price and style 

consciousness for purchase of mobile phone between rural 

and urban consumer but there is significant difference of 

quality, functions and brand consciousness for purchasing of 

mobile phone between rural and urban consumers. The 

researcher indicated that rural consumer mostly depend on 

friends, T.V and retailer of mobile phone as the source of 

information. 

 

K. PrabhaKumari, (2017) A study on buying behavior in 

selecting mobile phones with reference to Tirupur city: The 

researcher indicated their studies in recent years the adoption 

of mobile phones has been rapid and so fast not only in India 

but also in the whole world. The study is conducted in Tirupur 

city and it is decided to consider different mobile phones like 

Microsoft, Sony Ericson, Samsung, LG and HTC. The 

researcher indicated their study the buying behavior while 

choosing mobile phones to know the consumer satisfaction 

level towards different branded mobile phones and to know the 

reason for the dissatisfaction of the consumer. 

 

Vishesh,Prof. Sanjiv Mittal & Dr.Shivani Bali, (2018) 

Factor affecting consumer buying behavior towards mobile 

phones: Mobile phone have become basic element of 

communication. Indian mobile market has witnessed a 

paradigm shift and emerged as the fastest growing market for 

mobile handsets globally consumers are showing performance 

towards smartphones as it is being used for a variety of 

purposes. 

 

3. Research Methodology 

3.1 Selection of problem 
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Advertising and sales promotion playing vital role for 

selling of mobile handsets. The wholesalers and retailers 

opting marketing activities for entice consumers towards 

mobile handsets purchasing. How to know consumers about 

mobile handsets price, features, quality, durability, brand, 

offers and discount. Which type of adverting and sales 

promotion activities adopted by wholesaler and retailer, and 

what is the impact of it on consumer’s buying behavior. So that 
the problem would be choose for the study under the title “A 
study on buying behavior of consumers towards mobile 

handsets marketing with special reference to Amravati city”. 
 

3.2 Objective of Research 

Marketing of mobile handsets growing day by day and its 

impact on consumers buying behavior. Wholesalers and 

retailers achieving their objectives through advertising and 

sales promotion schemes because it has giving commercial 

publicity of mobile handset. Consumer collect information 

about mobile handset such as its brand name, price, quality, 

benefit, features, durability, offers and discount. Marketing is 

consumer oriented activities, therefore wholesaler and retailer 

selling their mobile handsets through of marketing, which has 

been positive impact on consumer for taking a decision to buy 

mobile handset. Therefore, the objective of the study is to 

identify the buying behavior of consumers towards mobile 

handset marketing. 

 

3.3 Research Design     

Descriptive research studies are chosen for research 

which are concerned with describing the characteristics of 

especially persons or group. The data collected from 

consumer. 

 

3.4 Sampling Design  

The population of this research study comprise who 

bought mobile handset in Amravati city. The population from 

which was collecting data large and thus, random sampling 

method was chosen for research study. 

 

3.5 Sample  

127 sample was collected from consumers, who are 

purchased mobile handsets on the place of market. The 

different shops of mobile handsets categories, which was 

involved wholesale shops, retail shops and sample collected 

from different categories of consumers. 

 

4. Analysis and Discussion  

After data collection the raw data are tabulated from 

various tools such as percentage, calculation with the help of 

questionnaire so that following data are tabulated. 

Table 1-Demographic characteristics of respondents. 

S.No. Variables Particulars No.of Respondents Percentages% 

1 Age 

18 to 25 years 33 26 

25 to 40 years 52 41 

40 to 55 years 23 18 

55 years above 19 15 

  Total 127 100 

2 Gender 

Male 74 58 

Female 53 42 

Total 127 100 

 
Annual 

Income 

Less than 2,00,000 35 28 

2,00,000 -4,00,000 57 45 

4,00,000-8,00,000 21 16 

8,00,000-more than 14 11 

Total 127 100 

Source- Primary Data 

 

After tabulating all the respondents belonging to different 

age group it was found that the maximum number of 

respondents 52(41%) were in the age group of 25 to 40 years, 

followed by the group of youth 33(26%) in the age group of 18 

to 25 years. Some 23(18%) respondents in the age group of 40 

to 55 years were found to be on third position and few 

respondents 19(15%)were of age group of 55 years above. In 

gender 74(58%) respondents were male, while 53(42%) 

respondents were female, from the above table it is shown that 

most of the respondents are male. In the annual income most 

of 57(45%) respondent’s annual family income was 2,00,000 to 
4,00,000. 35(28%) respondent annual family income was less 

than 2,00,000. While 21(16%) respondent’s family income was 
400000 to 800000. Some 14(11%) respondent’s family income 
was 8,00,000 above. 

 

Table 2: Factors influence on buying behavior. 

Sr. No. Factors influence on buying behavior. 

 

No. of Respondents Percentage% 

1 Brand Name 24 19 

2 Quality 17 13 

3 Features 21 17 

4 Price benefit 32 25 

5 Discount 18 14 
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6 Durability 15 12 

 Total 127 100 

Source- Primary Data 

 

Table shows that majority of 32(25%)respondents thought 

that price of mobile handset influence on buying behavior. 

While 24(19%) and 21(17%) respondent’s opinioned was that 
brand name and features influence on buying behavior. 

Some18(14%) respondents felt that discount influence, while 

purchasing of mobile handset and some17(13%) respondent’s 
opinion was quality influence on buying behavior. Few 

respondents thought that durability had influence on buying 

decision.

 

Table 3-Advertisement influence on buying behavior. 

S.No 
Advertisement influence on buying 

behavior. 
No. of Respondents Percentage% 

1 Banner 17 13 

2 Pamphlets 21 17 

3 Flex 19 15 

4 Display 23 18 

5 Electronic media 32 25 

6 Other 15 12 

 Total 127 100 

Source- Primary Data 

 

In above table it is found that most of the respondents 

32(25%) were motivated by electronic media. 23(18%) 

respondents thought that they influenced by display 

advertisement. Some respondents 21(17%) thought that 

pamphlets impact on buying behavior.19(15) respondents 

opinioned had flex influenced on purchasing behavior. Some 

17(13%) and 15(12%) respondents said that banner and other 

media of advertisement influenced for buying of mobile 

handsets. 

 

 

5. Conclusion  

In the study, it is found that most of the consumers 

influenced from reduction in price, while they are buying mobile 

handsets, then brand name and features in mobile handsets 

are influenced consumer's buying behavior. Among various 

medium of advertisement, electronic media is a mostly 

influenced one and then display and pamphlets advertisement 

are influenced consumer’s buying behavior. 
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ABSTRACT- Modern mobile handsets support a wide variety of other services such as text messaging, MMS, E-Mail, 

Internet access, Short rang wireless communications. The first hand mobile phone was demonstrated by Dr. Martin 

Cooper of Motorola in 1973 using a handset weighing around 1kg 1983. The first mobile phone was launched in India 

during 1990s. Samsung, Nokia, Motorola, Sony, and other multinational Mobile handsets manufacturing company 

plans to sustain the excitement in the market place through new product introductions across different mobile phone 

segments coupled with innovative advertising company and consumer outreach programs. The manufacturer, 

wholesaler and retailer adopted marketing activities for successful selling of mobile handsets and awareness their 

product, qualities, features, brand, price etc. to the consumers. The manufacturer, wholesalers and retailers opting 

marketing activities for selling and awareness of their mobile handsets to consumers and therefore positive impact on 

consumers for taking a decision for buying mobile handsets. The population from which the researcher was collecting 

data was very large and random sampling was chosen for research study. 

Keywords: Marketing, Handsets, Impact, Consumers, Buying, Decision. 

I. INTRODUCTION 

Mobile handsets also known as cellular phone, cell phone, 

and a hand phone is a device that can make and receive 

telephone calls over a radio link moving around a wide 

geographic area its does connecting to a cellular network 

provide by a mobile phone allowing access to the public 

telephone network. Radio phones have and varied history 

going back to regional invention and share to ship 

demonstration of radio telephony through the second world 

war with military used of radio telephony links. The first 

mobile telephone call made from a car occurred in St. 

Louis, Missouri, U.S.A on June 17,1946 using bell systems 

mobile telephone service. In 1956 the world first partly 

automatic mobile system Martin cooper, a Motorola 

researcher and executive is considered to be the inventor of 

the first practical mobile phone for handheld use in a non-

vehicle setting after a long race again the bell labs for the 

first portables mobile handsets using a modern it somewhat 

heavy portable handset, cooper made the call on handheld. 

II. REVIEW OF LITERATURE 

Gemma Roach, consumer perception of mobile phone 

marketing a direct innovation 2009: The purpose of this 

paper is to present the finding of recent study which 

explores consumer perception of the relative advantages 

compatibility and complexity associated with mobile 

handsets marketing and influenced their intention to accept 

marketing communication sent via this channel. Jogwinder 

Singh and B.B Goyal, mobile handsets buying behavior of 

different age and gender groups 2009: The mobile telecom 

services are now being widely consumed by the Indian 

society. Rather these have become an essential part of their 

lives. Therefore, the study was the carried out among 

consumers of different age and gender groups to understand 

the importance of factors that influence their mobile 

handsets buying. The intense competition between 

manufactures has forced them to expand their market base. 

This is probably due to the high price difference between 

mobile handsets with highly advanced technical features 

and other handsets. Also female consumers gave only low 

to moderate reference to this factor. As most of the 

respondents were above 30 years of age and owed 

obligation therefore they have a chance to seek these 

feature in other produce also. Sheetal Singh, mobile phone 

usage patterns among Indian consumers 2010: In recent 

years the adoption of mobile handsets has been repaid so 

fast not only in India but also in the whole world owning a 

mobile phone was considered a luxury in India till the late 

1990’s. However, with the reduction on service charges and 

the cost of handsets the number of mobile users have 

become a need than fashion accessary. The aim of the study 

is to investigate and understand the behavior of consumers 

in Ludhiana district. And further capture their satisfaction 

level that is influenced various technical and non-technical 

factor. The study indicates that while price and features are 

most influential factors affecting the purchase of a new 

mobile handsets, its price network accessibility are also 

regard as the most important in the choice of mobile 

handsets. 
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III. METHODOLOGY 

SELECTION OF THE PROBLEM 

Marketing vital role playing for technical and scientific 

development. Alteration in cultural, social and economic. 

The manufacturers, wholesalers and retailers opting 

marketing activities for selling and awareness of their 

mobile handsets to motivated consumer which kind of 

marketing strategy opted by wholesalers and retailers to 

selling mobile handsets which promotional schemes 

adopted by sellers, wholesalers to convenience consumers. 

Marketing has positive impact on consumers for decision 

making to buying mobile handsets so that the problem 

would be choose for the study under the title “Marketing of 
mobile handsets and its impact on consumers buying 

decision in Amravati city.” 

OBJECTIVES OF RESEARCH 

Marketing of mobile handsets are growing because 

marketing activities has way of success to achieve the target 

of selling and its motivated to consumer for buying mobile 

handsets. Mobile handsets wholesalers and retailer 

achieving their objectives through marketing because it has 

provided effective publicity of mobile handsets. In 

marketing activities consumers getting information about 

mobile handsets company, what is price of mobile handsets, 

which new mobile handsets launched in market knowing 

about features which has involved in mobile handsets. 

Marketing is consumers oriented activities which is 

involved sales promotion and advertisement to motivate 

consumers for buying the product. It has very effective 

activity which has been positive impact on consumers for 

taking a decision concerning to mobile handsets buying. 

Hence, the main objective of the study is to identify the role 

of marketing regarding to mobile handsets. 

RESEARCH DESIGN 

Descriptive research studies are chosen for research which 

are concerned with describing the characteristics of 

particular persons or group. The collected the data from 

consumers. 

SAMPLING DESIGN 

The population of this research study consisted of all those 

respondents who bought mobile handsets in Amravati city. 

The population from which was collecting data very large 

and so that random sampling was chosen for research study. 

SAMPLE 

134 sample was selected from consumers. The respondents 

in the sample were only included on account of their being 

available on the places. The different shops of mobile 

handsets categories which was involved wholesale shops, 

retailers shop and sample collected from different 

categories of consumers. 

 

DATA COLLECTION 

Primary data is collected from personally from consumers 

with the help of questionnaire. While the secondary data 

from various journals, articles books and websites. 

IV. ANALYSIS AND 

DISCUSSION 

After the data collection, the raw data are tabulated from 

various tools, such as percentage, calculation etc. were used 

to prepared table since there is vast variation in the 

questionnaire. 

S.No. Variables Particulars No.of 

Respondents 

Percentages% 

1 Age 18 to 25 

years 

44 32 

25 to 40 

years 

53 40 

40 to 55 

years 

24 18 

55 years 

above 

13 10 

  Total 134 100 

2 Gender Male 77 57 

Female 57 43 

Total 134 100 

3 Annual 

Income 

Less than 

2,00,000 

36 27 

2,00,000 -

4,00,000 

51 38 

4,00,000-

8,00,000 

28 21 

8,00,000-

more than 

19 14 

Total 134 100 

Table 1: Respondents Socio-economic Profile. 

Source- Primary Data 

After tabulating all the respondent belonging to different 

age group it was found that the maximum number of 

respondents 53(40%) were in the age group of 25 to 40 

years, followed by the group of youth 44(32%) in the age 

group of 18 to 25 years. Some 24(18%) respondents in the 

age group of 40 to 55 years were found to be on third 

position and few respondents 13(10%)were of age group of 

55 years above. In gender 77(57%) respondents were male, 

while 57(43%) respondents were female, from the above 

table it is shown that most of the respondents are male. In 

the annual income most of 51(38%) respondent’s annual 

family income was 2,00,000 to 4,00,000. 36(27%) 

respondent annual family income was less than 2,00,000. 

While 28(21%) respondent’s family income was 400000 to 

800000. Some 19(14%) respondent’s family income was 

8,00,000 above. 
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Table 2: Marketing play vital role for sales promotion 

Sr.No. Preference for 

sales promotion 

No.of 

respondents 

Percentages% 

1 Store visit 36 27 

2 Store display 51 38 

3 Exhibition 33 25 

4 Other 14 10 

 Total 134 100 

Source-Primary Data 

As can be seen from the above table it is clear that the sales 

promotion schemes increased mobile handsets selling. Most 

of the 51(38%) respondents preferred to visit store display 

for purchasing mobile handsets. It is an effective activity 

which is achieving selling target. 36(27%) respondents visit 

store for buying mobile phone, while 33(25%) respondents 

purchase mobile handsets from exhibition. Few number 

14(10%) respondents preferred other sales promotion 

activities. 

Table 3: Marketing help consumers to know different 

brand, features and price of mobile handsets. 

Sr. 

No 

Opinion regarding 

brand and features 

No. of 

Respondents 

Percentage% 

1 Yes 93 69 

2 No 41 31 

 Total 134 100 

 

Source-Primary Data 

From the above table most of the 93(69%) respondents said 

that marketing help to know different brand name and 

features of mobile handsets but 41(31%) respondents said 

that without marketing they knew about different brand and 

features. 

Sr. 

No. 

Factor impact on buying 

decision 

No. of 

Respondents 

Percentage% 

1 Brand Name 19 14 

2 Quality   23 17 

3 Features  18 13 

4 Price benefit  26 19 

5 Discount  31 23 

6 All the above 17 14 

 Total 134 100 

Table 4: Factors impact on buying decision. 

Source-Primary Data 

Table shows that majority of 31(23%)respondents thought 

that discounts had good impact on buying decision to 

purchase mobile handsets. While 26(19%) and 23(17%) 

respondent’s opinion was that Price benefit and Quality 

impact on buying decision. Some19(14%) respondents felt 

that brand name impact on buying decision and   

some18(13%) respondents opinion was Features impact on 

buying decision. Few respondents thought that all the 

factors had positive impact on buying decision.    

V. CONCLUSION 

It is found that Store display and store visit is effective sales 

promotion activities in marketing and mostly consumer 

purchase mobile handsets during promotional schemes. 

They believe that such scheme brings out the reduction in 

the price of mobile handsets. It is observed that most of 

consumers know about brand, price and features of mobile 

handsets because of marketing. It is found that price and 

discount are good impact on buying decision of mobile 

handsets on consumers too.  
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Abstract 

The Digital India drive is a dream project of the Indian Government to remodel India into 

a knowledgeable economy and digitally empowered society, with good governance for citizens 

by. bringing synchronization and coordination in public accountability, digitally connecting and 

delivering the government programs and services to mobilize the capability of information 

technology across government departments. Today, every nation wants to be fully digitalized and 

this programme strives to provide equal benefit to the user and service provider. Hence, an 

attempt has been' made in this paper to understand Digital India - as a campaign where 

technologies and connectivity will come together to make an impact on all aspects of governance 

and improve the quality of life of citizens 

Keywords: Demonetization, Digital India, Information. 

Introduction 

India, with its 65% population below 35 is a very young country, and thus, should modify 

itself into a potential hub for manufacturing and services sector. With campaigns like Make in 

India and Digital India, our country is, certainly, on the right track. Let us hope that India is able 

to fight all the odds and reclaim its lost title of a Golden Bird. In this age of information and 

technology, what else could be better than a vision which encapsulates the masses and connect 

them to this world. Let us all work together in the direction of Digital India. Digitization has 

played a significant role in helping the Indian economy to flourish. The best example is creating 

job opportunities for young people. Everybody in the nation now talks about information 

technology. Furthermore, the "make in India" initiative encouraged the youth to start enterprises 

and this tumed them into dynamic entrepreneurs. Digitization is what made this possible. In the 

recent years, the central government 
banned currency notes of the Rs. 1000 and Rs. 500 

denominations. This ban was known as 
demonetization. The government took this step in order 
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to restrain the circulation of black money in the nation and prevent the associated problems. The 

Indian government is encouraging the public to stop relying too much on cash transactions. The 

goal of this initiative is making Indians adopt digital payments. Digital transactions help people 

abide by the law, which is beneficial for the cconomy. By using plastic money, citizens can 

enjoy freedom and security because it functions on technical grounds. Digital payments are 

known to be beneficial in any part of the world. People who engage in terrorism and money 

laundering activities mainly use cash to transact. Therefore, using digital payments is a good way 

to discourage terrorism and money laundering. The society is already feeling the impact of 

digital economy in terms of employment and contribution to the gross domestic product among 

other things. Digitization in India makes it easier for citizens to access high-speed internet. 

Digitization has also simplified mobile banking. Reaching the Digital India scheme is now easier 

because a Common Service Center is available in the cloud, where you can share private data. 

The cloud is secure and safe from cyber crimes. Digitization assists enterprises to streamline 

their processes by slowly eliminating their dependency on paperwork. Banks are one of the 

biggest beneficiaries of digitization. They can now use certain processes to enable their staff to 

do more work. Digitization also makes it easier for the nation to progress by promoting the use 

of e-services. Digitization makes I easy for citizens to use many goverhment services. By 

promoting digitization efforts, the government is also moving towards development. It is creating 

new opportunities in terms of technology, jobs and transparency. Digitization has also helped 

streamline the process of filing taxes. 

Key Projects of Digital India programmer 

1. Digital Locker System aims to minimize the usage of physical documents and enable 

sharing of e-documents across agencies. The sharing of the e-documents will be done through 

registered repositories thereby ensuring the authenticity of the documents online. 

2. MyGov.in has been implemented as a platform for citizen engagement in governance, 

through a "Discuss", "Do" and "Disseminate" approach. The mobile App for MyGov would 

bring these features to users on a mobile phone 

3. Swachh Bharat Mission (SBM) Mobile app would be used by people and 

Government organizations for achieving the goals of Swachh Bharat Mission. 

4. E-Sign framework would allow citizens to digitally sign a document online using 

Aadhaar authentication. 
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5. The Online Registration System (ORS) under the eHospital application has been 

introduced. This application provides important services such as online registration, payment of 

es and appointment, online diagnostic reports, enquiring availability of blood online etc. 

6. National Scholarships Portal is a one stop solution for end to end scholarship process 

nght from submission of student application, verification, sanction and disbursal to end 

beneficiary for all the scholarships provided by the Government of India. 

7. DeitY has undertaken an initiative namely Digitize India Platform (DIP) for large 

Scale digitization of records in the country that would facilitate efficient delivery of services to 

the citizens. 

8. The Government of India has undertaken an initiative namely Bharat Net, a high 

speed digital highway to connect all 2.5 lakh Gram Panchayats of country. This would be the 

World's largest rural broadband connectivity project using optical fibre. 

9. BSNL has introduced Next Generation Network (NGN), to replace 30-year-old 

exchanges, which is an IP based technology to manage all types of services like voice, data, 

multimedia/ video and other types of packet switched communication services 

10. BSNL has undertaken large scale deployment of Wi-Fi hotspots throughout the 

country. The user can latch on the BSNL Wi-Fi network through their mobile devices. 

11. To deliver citizen services electronically and improve the way citizens and authorities 

transact with each other, it is imperative to have ubiquitous connectivity. The government also 

realizes this need as reflected by including "broadband highways' as one of the pillars of 

Digital India. While connectivity is one criterion, enabling and providing technologies to 

facilitate delivery of services to citizens forms the other 

Proposed Impact of Digital India 

Economic impact: According to analysts, the Digital India plan could boost GLDP up to 

SI trillion by 2025. It can play a key role in macro-economic factors such as GDP growth, 

employment generation, labor productivity, growth in number of businesses and revenue 

leakages for the Government. 

As per the World Bank report, a 10% increase in mobile and broadband penetration 

increases the per capita GDP by 0.81% and 1.38% respectively in the developing countries. India 

is the 2nd largest telecom market in the world with 915 million wireless subscribers and world's 

3rd largest Internet market with almost 259 million broadband users. There is still a huge 
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economic opportunity in ndia as the tele-density in rural India is only 45% where more than 

65% of the population lives. Future growth of telecommunication industry in terms of number of 

subscribers is expected to come from rural areas as urban areas are saturated with a tele-density 
of more than 160%. 

Social impact: Social sectors such as education, healthcare, and banking are unable to 

reach out to the citizens due to obstructions and limitations such as intermediary, illiteracy, 
ignorance, poverty, lack of funds, information and investments. These challenges have led to an 

imbalanced growth in the rural and urban areas with marked differences in the economic and 

social status of the people in these areas. Modern ICT makes it easier for people to obtain access 

to services and resources. The penetration of mobile devices may be highly useful as a 

complementary channel to public service delivery apart from creation of entirely new services, 

which may have an enormous impact on the quality of life of the users and lead to social 

modernization. 

The poor literacy rate in India is due to unavailability of physical infrastructure in rural 

and remote areas. This is where m-Education services can play an important role by reaching 
remote masses. According to estimates, the digital literacy in India is just 6.5% and the internet 

penetration is 20.83 out of 100 population. The digital India project will be helpful in providing 

real-time education and partly address the challenge of lack of teachers in education system 
through smart and virtual classrooms. Education to farmers, fisher men can be provided through 

mobile devices. The high speed network can provide the adequate infrastructure for online 

education platforms like massive open online courses (MOOCs). Mobile and internet banking 

can improve the financial inclusion in the count and can create win-win situation for all parties 
in the value-chain by creating an interoperable ecosystem and revenue sharing business models. 

Telecom operators get additional revenue streams while the banks can reach new customer 

groups incurring lowest possible costs. Factors such as a burgeoning population, poor doctor 

patient ratio (1:870), high infant mortality rate, increasing life expectancy, fewer quality 

physicians and a majority of the population living in remote villages, support and justity the need 

for telemedicine in the country. M-health can promote innovation and enhance the reach of 

healthcare services. Digital platforms can help farmers in knowledge (crop choice, seed variety), 

context (weather, plant protection, cultivation best practices) and market information (market 

prices, market demand, logistics). 
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